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The goals are to grow Iceland‘s good image and 
reputation, to support the competitive standing of 
Icelandic industries in foreign markets, and to attract 
foreign tourists and investments to the country. 

Also, to assist in the promotion of Icelandic culture
abroad.

Promote Iceland
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Strategy for Marketing Abroad
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Stakeholders & Storytellers
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Press Trips Public Relations

Social Media

Websites

Trade Shows

International 

Relations

Promotions 
Events 

Abroad

Management & 

Integration

Primary Liason Main Markets

Co-Ordination of Projects in Marketing 

Boards of Mangements
Inspired by Iceland
Iceland Naturally

Cruise Iceland

Advisory Boards



Strategic Objectives In Marketing for Tourism

Increase positive & truthful 

awareness of Iceland
Increase off-season tourism

Build strong reputation across growth 

areas
Promote culture
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ENLIGHTENED 

TRAVELER
Frequent

Traveler
“somewhere to create

new stories”

The Outdoor Type
“new adventures with nature”

City 

Vacationer
“something new and different”







INSPIRED BY ICELAND



• To strengthen the image of Iceland as a destination for all year round.

• To increase the number of tourists off season about 100.000 from September 
2011 – September 2014 or about 12% a year.

• To increase commerce from tourists.

Objectives 2011-2014



Integrated Marketing Approach



WE WANT TO CONTINUE TO…

SAY
things differently

+ DO
things differently



ICELAND

It’s not for everyone.

It isn’t for those who go where everyone else 
goes. It’s not for the conservative and expected 
traveler. It’s for those who travel the world to 
experience something different, to come back 

with stories to tell.

The stories of Iceland don’t stop as winter 
comes. 

They get even more adventurous and more 
magical, 365 days a year.

So welcome! To all those who travel with the 
spirit of adventure, exploring and creativity. It 

may not be the first place you think of travelling 
to this winter, but it’ll be the first place you tell 

your friends about. 

Come and be inspired by Iceland.



ICELAND BY ANOTHER NAME
What does Iceland mean to you?

WINTER SEASON 2012 – 2013







Measurements

Icelandic Tourism
Tourist Numbers
Overnight Stays
Attitute Research in Iceland among tourists
Attitute Research Abroad
Tax Free Refund/ CreditCards turn over of foreign cards
Iceland Coverage Abroad

Marketing Projects
Analysis of websites and coverage
Visits to website
Coverage about events
Social Media - Impressions & Engagement
Adverts & Media Coverage
Attitute Research concerning certain projects & events



Tourism Growth



„Creating a sense of place and telling a story“






