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Iceland Tourism Marketing

Gudrun Birna Jorgensen,
Project Manager Inspired by Iceland
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Promote Iceland

The goals are to grow Iceland’s good image and
reputation, to support the competitive standing of
Icelandic industries in foreign markets, and to attract
foreign tourists and investments to the country.

Also, to assist in the promotion of Icelandic culture
abroad.
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Strategy for Marketing Abroad

AREAS OF GROWTH

FOOD TOURISM [l SUSTAINABLE [l INFORM; TION ARTS HEALTH
ENERGY & TECHNOLOGY i & CREATIVITY |l & WELLNESS
ECONOMY

PEOPLE

i
CULTURE

A GOOD PLACE TO VISIT, DO BUSINESS WITH, AND INVEST IN
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Stakeholders & Storytellers

ICELANDERS

COME AN

NSPIREDEICELAND




n

=. I(ISLANDSSTOFA

p—

— PROMOTE ICELAND

Co-Ordination of Projects in Marketing

Management &
Events Integration
Abroad egratio

International Boards of Mangements

. Inspired by Iceland
Relations Iceland Naturally

Cruise Iceland

Advisory Boards
Trade Shows Social Media
a Public Relations

oo Primary Liason Main Markets
- INSPIREDEICELAND y
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Strategic Objectives In Marketing for Tourism

Increase positive & truthful

Increase off-season tourism
awareness of Iceland
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Theme Months

HEALTH & DESIGN NATURE &
WELLNESS ACTIVITY ACTIVITY PEOPLE
GEOTHERMAL
FOOD & TECH CREATIVITY = CHRISTMAS
& ART

THEMES AND
EVENTS

DESTINATION - REYKJAVIK & AREAS,
SHOPPING, TRAVELLING

ALWAYS

- INSPIREDZICELAND



The Outdoor Type

“new adventures with nature”

ENLIGHTENED Frequent

City TRAVELER Traveler
Vacationer “somewhere to create

“something new and different” new stories”







USEFUL INFORMATION: HOW TO GET THERE » PRACTICALINFO e CONTACT e VOLCANC REPORT

INSPIRED Inspired by Iceland

R A SRR

MG SIS,

'

OME AND BE

NSPIRED&ICELAND = THINGS TO DO 39 ICELAND LIVE

iceland is waiting for you with Live stream of icelandic nature.

ts wide variety of things to do see more
see more

i MUSIC

Music inspired by Iceland
see more

@ STORIES

Inspired by Iceland? See the
stonies and tell your own
see more
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VOTE AND WIN A TRIP TO ICELAND
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Objectives 2011-2014

To strengthen the image of Iceland as a destination for all year round.

To increase the number of tourists off season about 100.000 from September
2011 — September 2014 or about 12% a year.

To increase commerce from tourists.
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Integrated Marketing Approach
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WE WANT TO CONTINUE TO...

Sar - DO

things differently things differently
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ICELAND
It’s not for everyone.

It isn’t for those who go where everyone else
goes. It’s not for the conservative and expected
traveler. It’s for those who travel the world to
experience something different, to come back
with stories to tell.

The stories of Iceland don’t stop as winter
comes.

They get even more adventurous and more
magical, 365 days a year.

So welcome! To all those who travel with the
spirit of adventure, exploring and creativity. It
may not be the first place you think of travelling
to this winter, but it’ll be the first place you tell
your friends about.

Come and be inspired by Iceland.
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What does Iceland mean to you?
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this is the place my dreams have been made of for years. i have never wanted
Simply amazing country that takes your breath away with her magical Aland full of wonders and mystic. every place is absoluteley amazing. I will to trave anywhere so bad before. i've been in iceland for a month so far and i If you like 4wheel driving at its summit...Go Iceland!

atmosphere and scenery always come back - lceland is my wonderland <3 find it absolutely exceptional. the land is beautiful. the people are beautiful

WINTER SEASON 2012 - 2013




INSPIREDETICELAND

Raw Nature Land. | love the sweeping panoramic
landscapes, the wqterfa//s, g{aqers, mountains, Heers'Wonderiandl
lava flows, ocean, islands, wildlife and more - all
left in their natural stat ture infended.” Dreamland, Loveland...
; r/'? eir natural state as nature intended. LaVerioF cven Gaitlen
- of Eden.’ Delphine Gidoin’
AN

‘For a humble Dutch guy who lived in Iceland
for some time I'd like to call it Paradise, but
Iceland will do just fine as you have already
captured my heart!” Michel Jongebloet

- A

1t's my Neverland. Il never Beautiful Iceland. It would be a
have enough of this wonderful dream come true if | ever get to
magnificent, beautiful country.’ go there.’ Tamnolbee Toting
Trine Lynge
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Measurements

lcelandic Tourism

Tourist Numbers

Overnight Stays

Attitute Research in Iceland among tourists

Attitute Research Abroad

Tax Free Refund/ CreditCards turn over of foreign cards
Iceland Coverage Abroad

Marketing Projects

Analysis of websites and coverage

Visits to website

Coverage about events

Social Media - Impressions & Engagement

Adverts & Media Coverage

Attitute Research concerning certain projects & events

COME AND
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Tourism Growth

Visitor arrivals to Iceland 1980-2012
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