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Introduction – My Background

• Worked in tourism for 14 years

• Specialise in sustainable, nature-
based, cultural and adventure 
tourism

• Worked with a variety of 
international stakeholders

• Originally from USA but living in 
Scotland for over 10 years

• PhD in sustainable tourism and 
ecomuseology from Newcastle 
University



Introduction – Current Role

• Ecotourism Project Manager with 
Friends of Loch Lomond and the 
Trossachs (FOLLAT)

• Heritage and conservation charity

• Small team

• Protect, Provide, Promote

• Friends of OUR Park

• Fundraising

• Project support

• Raising awareness about the 
potential of sustainable nature-based 
tourism and the special qualities of 
the national park

• Ecotourism seminars and factsheets







Sense of Place Marketing

• What is sense of place?

• Special characteristics? Feeling? 
Perception of locals? Perception of 
visitors? Geographical? Positive or 
negative? Authentic?

• No universally accepted definition 
(or term for that matter)

• How is it used in marketing? 
Branding a destination? Dangerous?







https://www.visitnorway.no/
https://www.visitscotland.com/

https://www.visitnorway.no/
https://www.visitscotland.com/


Sense of Place Marketing

• Sense of place is created by humans. It’s 
personal. It is a unique collection of qualities 
and characteristics – visual, cultural, social, 
and environmental – that provide meaning 
to a location. Sense of place is what makes 
one city or town different from another, but 
we invest meanings in places through our 
own associations and interactions with the 
place’s characteristics.

• ACROSS ALL MARKETING PLATFORMS

• Images, text, conversations, video, etc



FOLLAT’s Role in Sense of Place 
Marketing

• Protect, Promote, Provide

• Spreading the message about what it 
means to live, work and visit in 
Scotland’s first national park

• Promotion (social media, one on one 
business meetings, informal 
conversations, posters, brochures, 
flyers) to reinforce the special 
qualities of the area



FOLLAT’s Role in Sense of Place 
Marketing

• Ecotourism seminars

• Purpose was to highlight the 
importance of landscapes and the 
special qualities in the national park 
area

• Help tourism businesses capitalise 
on these outstanding resources and 
the ecotourism potential on their 
doorstep 

• Factsheets 



NP General Qualities
• A world-renowned landscape famed for its rural beauty
• Wild and rugged highlands contrasting with pastoral 

lowlands
• Water in its many forms

NP General Qualities (cont’d)
• The rich variety of woodlands
• Settlements nestled within a vast natural backdrop
• Famous through-routes
• Tranquillity
• The easily accessible landscape splendour

Arygll Forest
• A remote area of high hills and deep glens
• A land of forests and trees
• Arrochar’s mountainous and distinctive peaks
• The variety of glens
• The dramatic pass of Rest and Be Thankful
• The seaside architecture of Kilmun and Blairmore

Loch Lomond
• Immensity of loch and landscape
• Two lochs in one
• A multitude of beautiful islands
• Distinctive mountain groups
• Ben Lomond, widely known, popularly frequented
• Banks of broadleaved woodland
• Peaceful side glens

Breadalbane
• Steep mountains and long glens
• Crossroads within remote mountain ranges
• A landscape of distinctive glens and straths
• The narrow Strathyre and Loch Lubnaig ribbon
• Beautiful Balquhidder
• Wide and straight loch Earn
• The rocky pass of Glen Ogle
• Killin and the Falls of Dochart
• Expansive Glen Dochart
• Wide Strath Fillan
• Sinuous Glen Falloch

The Trossachs
• A traditional ‘Gateway to the Highlands’
• A harmonious concentration of lochs, woods and hills
• Rugged Ben Venue, the centrepiece of the Trossachs
• A landscape of beautiful lochs
• The romance of the Trossachs
• The resort of Aberfoyle and the Duke’s Pass
• The curious wooded hillochs of Aberfoyle
• The gateway town of Callander
• The tranquil Lake of Menteith

Clyde Sea Lochs
• Seals, basking sharks, wading and seabirds seen from 

the coastal trail
• A diverse and beautiful coastline to explore
• The gateway to historic Dumbarton and the Clyde
• The architecture and history of Helensburgh and 

Dunoon
• Stunning Arrochar Alps & the Cobbler
• Glacial fjord of Loch Long

Others

• Culture

• Crafts

• Heritage (Stories)

• Activities

• Food and Drink













FOLLAT’s Role in Sense of Place 
Marketing

Through these seminars and factsheets, 
we were helping businesses connect 
with the area, giving them information 
and helping them to raise the visitor 
experience through knowledge and 
emotion.

Effectively, we were encouraging them 
to promote and protect the local place.



FOLLAT’s Role in Sense of Place 
Marketing

• Facetime and contact with tourism businesses 

• One on one meetings, partner meetings, good communication

• Evaluate success through the involvement of local businesses in protecting and promoting the 
national park (joining the visitor giving scheme, marketing material, projects they have initiated, 
etc)

• A big lesson learned is to portray an honest sense of place when marketing. Deliver the full 
benefit of visiting, but make it honest so that expectations are met. Encourage businesses to 
promote and celebrate their local special qualities and encourage their visitors to discover them 
as well. 



Businesses benefit

• Offering a variety of experiences that will give them an advantage

• Inspiring connection between visitors and the destination, helping to create more 
rich experiences and repeat customers

• Engaging with consumer trends benefits business (e.g. authentic, real, in-depth)

• Creates a more honest experience for visitors, setting appropriate expectations

• Helps businesses and visitors alike develop appreciation in protecting the destination



Top 10 ways to capitalise on the 
special qualities on your doorstep

1. Stories and story-telling 

2. Know your area and local activities 
on offer

3. Encourage your guests to try new 
experiences 

4. Invite your visitors to breathe the 
air, look at the stars, smell the 
flowers and feel the breeze 

5. Encourage emotional connection 
with landscapes



Top 10 ways to capitalise on the 
special qualities on your doorstep

6. Promote seasonal events and 
highlight activities that take place 
on specific dates 

7. Enhance your marketing material  

8. Consider health and well-being 

9. Contribute to the organisations 
that support the activities in the 
National Park, e.g. Friends of OUR 
Park

10. Conserve your Park, yet enjoy



Summary

• Sense of place is complex! 

• Can be used through marketing to create and 
mold a destination’s brand/image

• Sense of place includes all elements of culture 
and nature in a destination



Thank you. Any Questions?


