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Introduction — My Background

Worked in tourism for 14 years

Specialise in sustainable, nature-
based, cultural and adventure
tourism

Worked with a variety of
international stakeholders

Originally from USA but living in
Scotland for over 10 years

PhD in sustainable tourism and
ecomuseology from Newcastle
University




Introduction — Current Role

Ecotourism Project Manager with
Friends of Loch Lomond and the
Trossachs (FOLLAT)

Heritage and conservation charity

Small team

Protect, Provide, Promote
Friends of OUR Park
Fundraising

Project support

Raising awareness about the
potential of sustainable nature-based
tourism and the special qualities of
the national park

Ecotourism seminars and factsheets
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Loch Lomond and the
Trossachs National

Park and Clyde Sea
Lochs

Argyll
Forest

Sea Lochs

Breadalbane
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Loch Katrine
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Sense of Place Marketing

What is sense of place?

Special characteristics? Feeling?
Perception of locals? Perception of
visitors? Geographical? Positive or
negative? Authentic?

No universally accepted definition
(or term for that matter)

How is it used in marketing?
Branding a destination? Dangerous?
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Sense of Place Marketing

e Sense of place is created by humans. It’s
personal. It is a unique collection of qualities
and characteristics — visual, cultural, social,
and environmental — that provide meaning
to a location. Sense of place is what makes
one city or town different from another, but
we invest meanings in places through our
own associations and interactions with the
place’s characteristics.

e ACROSS ALL MARKETING PLATFORMS
* Images, text, conversations, video, etc
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FOLLAT's Role in Sense of Place
Marketing

* Protect, Promote, Provide

* Spreading the message about what it
means to live, work and visit in
Scotland’s first national park

 Promotion (social media, one on one
business meetings, informal
conversations, posters, brochures,
flyers) to reinforce the special
qgualities of the area




FOLLAT's Role in Sense of Place
Marketing

Ecotourism seminars

Purpose was to highlight the
importance of landscapes and the
special qualities in the national park
area

Help tourism businesses capitalise
on these outstanding resources and
the ecotourism potential on their
doorstep

Factsheets
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NP General Qualities

NP General Qualities (cont’d)

. A world-renowned landscape famed for its rural beauty | e The rich variety of woodlands
° Wild and rugged highlands contrasting with pastoral ° Settlements nestled within a vast natural backdrop
lowlands . Famous through-routes
° Water in its many forms ° Tranquillity
° The easily accessible landscape splendour

Arygll Forest Loch Lomond
° A remote area of high hills and deep glens ° Immensity of loch and landscape
° A land of forests and trees ° Two lochs in one
° Arrochar’s mountainous and distinctive peaks ° A multitude of beautiful islands
° The variety of glens ° Distinctive mountain groups
° The dramatic pass of Rest and Be Thankful ° Ben Lomond, widely known, popularly frequented
° The seaside architecture of Kilmun and Blairmore ° Banks of broadleaved woodland

° Peaceful side glens

Breadalbane The Trossachs
° Steep mountains and long glens ° A traditional ‘Gateway to the Highlands’
) Crossroads within remote mountain ranges ° A harmonious concentration of lochs, woods and hills
° A landscape of distinctive glens and straths ° Rugged Ben Venue, the centrepiece of the Trossachs
° The narrow Strathyre and Loch Lubnaig ribbon ° A landscape of beautiful lochs
. Beautiful Balquhidder . The romance of the Trossachs
. Wide and straight loch Earn . The resort of Aberfoyle and the Duke’s Pass
° The rocky pass of Glen Ogle ° The curious wooded hillochs of Aberfoyle
° Killin and the Falls of Dochart ° The gateway town of Callander
. Expansive Glen Dochart o The tranquil Lake of Menteith
° Wide Strath Fillan
° Sinuous Glen Falloch

Clyde Sea Lochs
Seals, basking sharks, wading and seabirds seen from
the coastal trail
A diverse and beautiful coastline to explore
The gateway to historic Dumbarton and the Clyde
The architecture and history of Helensburgh and
Dunoon
Stunning Arrochar Alps & the Cobbler
Glacial fjord of Loch Long

Others
Culture
Crafts
Heritage (Stories)
Activities
Food and Drink




Ecotourism & Your Business

The beauty and sheer diversity of landscapes are at the heart of the fourist
appeal of Loch Lomond and the Trossachs National Park and the Clyde Sea
Lochs. The purpose of these factsheets Is to highlight the Importance of these
landscapes to the wider national park area and to help tourtsm businesses
capitalise more on these outstanding resources and the ecotourism potential on
their doorstep.

The Information within these factsheets Introduces the concept of ecotourism
and Its Importance to regional and local economies. Also featured Is information
on what it means to be based In and around Scotland’s first National Park and
practical steps to take to take advantage of this unique opportunity. Finally,
these factsheets provide case studies of ecotourism accommodation and
activities to help businesses better understand the products and experiences
that attracts ecotourists. All this iInformation Is aimed at encouraging businesses
to enhance their customer’s experience In the area and connect with the natural
environment and the Inspiring and stunning landscapes In this region.

2 Ecotourtsm & your Business

X What i Ecotourtsm

T Rasponsiio ravel - does ocotourtsm and being 'groan’ pay?
& Markat Share

5 Who Is your maket?

% irsights and trends 2017 relating 10 rature basod tourtsm

& Tha Importance of Scotiand's Landscapes

7: What does &t maan 10 be locatod in 2 National Park?

7 What is spocial about the National Park £ the Ciyda Sea Lochs?
& Summary List of Spacial Gualios of tho National Park

& How can these qualitios banatt your business?

& Top ton ways 10 capitalise on the spockl qualitios on your doorsiap
10 Your responsitias 10 your cionts and the National Park

1t Community ivohvement

12 Coflaboration and Coopacation

12 Certiication and Awards miating 1o Ecotourism

14-17: Ecotourtsm Activitios
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The Importance of Scotland's Landscapes

In a recent report, Visit Scotland outiined their thoughts on how
the world views Scotland.
(wnwevisitsctiand or et How: e Workd-Viows- Scoband- GcHE )

It highlights the fact that ‘A wisit to Scotiand Is percetved as
being a powerfully enriching personal experience” and states
that tourists expect to see dramatic landscapes, distinctive
culture and enjoy the warmth of the welcome by Scottish
people. Visiors want to be “awed by the majesty, openness
and sheer scale of Scotland’s landscape; they think in terms

of breath-taking and dramatic rather than picturesque’. The
emotional benefits for visitors In experience these landscapes
Include a sense of awe and spirit. The Visit Scotland report also
asserts that emotional benefits go beyond a sense of awe and
visitons are acthvely looking to connect with and escape through
these landscapes. The promise of an emotional experience

Is critical for foday's tounst” Important for establishing this
connection with lendscapes and people is marketing area
specific actvities, events and festivals that will raise awareness
of the area's special qualities and encourage people to vislt now
and stay longer.

Loch Lomond and

The Trossachs

Mational Park and

Clyde Sea Lochs Breadalbane

Loch lubnaig
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The Trossachs

SMNH camried out a study
on assessing the spedal
qualities of the natlonal park®.
The results showed that the
national park was diverse and
defined by four lendscape
areas (see map abowvel
Argyll Forest, Loch Lomond,
Breadalbane and the Trossachs. The Clyde Sea Lochs add to
this diversity by providing a fifth area of Interest. The results of
the study identified the main features of each area and without
ranking them acknowledged that the combination of features
gave the areas thelr scenic beauty.

Fior mora detslls about how tha resaarch was undarisken and the results sox
whew_snih gos ukuprotecting-sortands-naturafprotected-areas mational-designati onsnsaspedal-qualies’
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Ganeral Quafitias

of
- Abng of orests and treas

The wariety of gless :
The dramatic pass of Rast ang Bo Tranktul
The seasido architoctura of Kikmun and Bisimoco

Lech Loamona

- mmersty of loch 370 BnasCapo
- Twolochs b ona

The widar national park aT0a Mas worid-wita recognition for its
mmxﬂab&gnmtommam
services and dias
unwbwmnmmmmm
25 manned vistor Cortres o otico bosrds e oxcdliont, but web
=iz provide pro-irip matcrtsl and motile techmology ghves Fstant
up o catn 0 asignalis

Reviow sBos 50ch 25 THp AVisOr avaikals busingsses on 3 dally
basts, hance 2o not 1o bo ignomd. Thay provide reviews of
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Bresdatbane

Ulc"mkn'_"h
tracitionsi ‘Gatoway 1o the Hightands'

: of jochs, woods and M
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- ABnozcape of baautitul ochs

- The romanca of the Trossachs

- The resort of Abartoyte and the Dular's Pass.

- The oaous woodod Hilochs of Abefopa

- The gatloway town of Cakandar

- The ranqus Lake of Mentoen

Clyge S20 Lochs
+ Sasis, basking sharks, wading and sasblics sacn Fom the
coastal trall

acivises, atractions and facitics dirociod at oonsts, bt aixo of
othar local 3arvicos such 25 cafes, Shops and GArges. Some also
Provics information on s8es of torest, waling routos and viaw-
points 2 woll the more traatiiorsil historic siios. Tha easior 215 for
towrtsts %0 access activitios and the sarvicas, e moro lly thoy
1% 10 recommend / 92T I your 3.

. Stories and story-teling ar a tracitionsl

part of cer hertage - laaem 2s mech as you
@n sHout tho natuel and andant history

1 rotum of asprays In tha sprng, tha
sighting of 2 asking shark i cozstal
watars ot the role Dumesrion played In
et hiestory.

2. Kngw your 3rea - leam about tha best
es 10 view whdiFo or srol tirough
mascows of wichowors. Whaorg iz tha
best placs to 500 saals or whare might
1300 an cagia? Be famiiar with wob
sites that can 3id you, sach as Frioncs of
mwnnnuz:‘m
fochiomondtrossachs.oog o,

REPE (w2 rsph oeg Uk/ED0GE- The-rspty
a-home-sns-abroaciscotiand/ ) and te
BS3| pwww b org ). Run contesss on

who can spot ha first wicTiowar of spring
or the iargest fungl v the autumn. Offar
pond dipping oo 3 Sunday moming, o star
gazing on Clasr winter rights. Luam about
NEAWe I pass it on, you'll have S captho
AUICNCR. HOWWF, DA IWSTS of haalth and
sfaty, your towares wicine
uutnasucmnn—nys«

nmgm 5 %

7. Encowaga your Guosss © try now
@pedences. Thoro aro apparenities for
Pecpia of 3l Biness vk, Know who

walk. busnoses Rt ot as a
paszion. You may not be an axpert, but
you probatily know mors about your
rea than your guests, I thoy oo tndy
knowiecgeabis sam from Sem. Laaming
152 Mo-iong axparcocs, anjoy It

4, invita your vishors 10 braathe the 3t
Jook at ™ stars, smal e flowers and foai
tha brocsn. Take me 1o b2 in the momant
and enjoy the spaco and ambionc the
park brngs. them % wak
section of tha locat hiking s {e.g. Conic
HIE, Wast Highiand Way, Three Lochs
Wiy, Bon Ledl, Rob Foy Wiyl o point out
the bast places to 300 Wikiiio or stunning
watartals.

¥ Emotions =re an kmportant pact of

to axplore Tom For somo vishors £
mmmmnmm

muwmqpm
o fook the ameiance of the Park and the

but what about booking 2 walk In the hils
curing e CowalFast, axparienca local
a‘ndng_gummma

the night I tha Grot Scottsh Swim in
Auvgast Bo aware N 30vanco of wiat s
5oing on In your 203, highiight & In your
nowsiatiar or amads.

7. your g
with fmages in ok

g the joys of cach mason
nnmmmmu
undarisken

. Hazth ana wuk-baing 1s 2 major
concom of today's sodaty and the Nasonst
Fark ofiors Santastic opporunities for
wales and cyding for a8 firass javals as
well a3 the opporiunity to promolo speciic
RCaVIzRs. Yoga in the freshness of an carly
SLTIMSE MOMiIng o undarcover iistening
o tha rain patioring on tha roof i 3 specl
CPrEnce. A peacatd peoda Frough
STafow waiors ofiers Qmrose a3 well as
the opportunity 1o gt dose io nsbure and
mumum&m

gﬂbmuﬁdl-:unm

. Contributs % 1he organisations Pt
support ha acavitias 1 the National Park
thiough your 2cHons and whon possbio
funds. Join tha vistor gving schamo
(Friends of OUR Park} run by Friencs of
Loch Lomond and tha Trossachs and
CNSUID your guasts a5 aware of he
Dravises B supports. Smal activities
that you carry ot can 5o moke 3 big
cifforance 1 the sppearance of your
VISR Of Country road SUch a5 3 Jter pick-
ups, guediis gardoning of dorating tma/
mongy 1o dolng up 30 ayRscre. It i your
park, join i 1o make ¢ even battar.

10, Praty remomber - the park & S
to conserve yot anfoy. You are forarats 1o
bo 3 part of t, help your wisliors to 300 Its




Ovorviow: Tha BLES trall was astabishod  Owerviow: This nocpendart local and the historic
1o coloteate the yoar of innovation, tour company wses thalr Baiquhicder glon arna showcasng the
Architoctas and Dosign 2006, 1t ckudes  and experkenos to give thair dients an fabuicus WIS and bringing aiva the rich
arnt Pstalazons rom walk-nown xpariance in Scodand's locat history and of course the Rob Roy
SCUplures, s woll as local ploces of work, They ofer activa sigh Y legond The company oMors twico datly
omamentai features of various kinds and towrs of Loch Lomend anc The tours and exck full day Souwrs with lunch
food anc drink stops. o Park 3nd siso Glncoo and the their L Thay
the tral is avalabio onfing and at tha Loch  Hightands %o arounc £45 par porson. nnﬂmw:muaw
Eam Tourist information Cenra. Tha aim of and offer acizve accoss Frough

the 1o was i “Smik/StopdSpans tme ang nu-mmnmm s2arning lancscanes and extonsive widife
Moncy' In 90 raa. The target suclanco WhOre cLstomers woert Socl ‘ts  and Ssming knowlecge.

Was Ione who was passing Swoughas  cattio hoedod Info $ho back of 3 coach.

well 5 encooraging residonts 0 walk, Thay only opersie small groups for up 9 Wivy Is & spocial? Cusiomers aro

Cyde anc drive thiough the foglon. The £ clionts 3¢ 3 time and the Socus on thair

tratl was estabishod with 3 minsmal

using ingenety to dost with Is5ues Such =5
the cost of g e
8mmﬂmmmmm
Mmmmm
'WMMUH“«.-
trail are part of the Scottish Sconic Rowes
Profoct.
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Koy messagac Active sichisesing Jours,
Gncouraging clans to connact with

lanescpes.

et

‘ largszape.
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history boncath your $o01 In the stamping
Grownd of Rod Roy MacGreger. Loarn Fow
farming past anc proscnt Fas shapod T
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Owarview: Cowaltlest offars 2 %0 cay
fos3val during October. This anresl
Walking and Outdoors Fostival is ong

of tha largast anc most varked waking
fos3vals n Scolland, with more Tan 50
walks kod by cxpert anc nowiedgoabic
walk adars. All ages anc adilizes o
Gatored for and the walics cover insorest
aroas of wiidifo, bird watching, crams,
pholograptry, art history, heritage, foldora,

tal o, groat gardons, great houses and
soma groat hil walis.

Wity Is & spocial? CowalFast Acgyti 2017 5
crganised by T Cowal Waliong Fosaval
Assocition - 3 woluntary booy wiich draws
support fom tha poopie, communitios,
and businessas from
throughout the Cowsd Foninsuls. Tris
fes3val [s 2 uniqua stranegy for focusing an
and promoting the araas spocial qualtios.

Koy messagec Commurity lod nlatve
foourssod on promoting araas spocil
qualitics.

Owerviow: Fundod by ™o
hyaro schome in Callancer, Trossschs
MobiRy ara 3 non-prof group with T
aim of providing ail-ioerain access for o
chalonged within tha Trossachs
Tha organisation provices tha wse of
al-tarrain chairs o amycna with Imitec
mobiity. The chars can be Mrod out for 3
cocpia of hours with 2 friand of a A4 cays
guidad tour with 3 group.

Wiy Is & spaciai? Trossachs Mooiiy

I 2 naw and Innovatha charfty that
cffors 0 pecpla who ara
whecichalr usars %0 get out and sbout
In the ouidoor - spactacular torrain,
wooclanc and hills in the Trossachs

Koy message: Access for Jl %0 axparience
spocial landscapos.



Trip Advisor Scora: 4.5 or 5, Award Winning
for Excolance

Accommodation Type: Self-catring cottages

Owarviow: This award winning busingess
foatures 2 ranga salt-catering cabins
In srning arass. The business
foaturos 9 UK locations, 2 of which
are In Scotiand both ara located
within Loch Lomond and the Trossachs
Natioral Park. Thay have 2 mbxure of
accommodation types from troe howses to
cabins with hot &t Thoy are mambers
of tha Groon Tourtsm Schome, saming 3
Sivor award. They fave recyding schomas
at il of thefr locatiors, efficant and oc-
friandly heating to keep the cabins cosy
and support iocal bushnesses.

Wty s R spocki? Tho natues amvironment

wwwsnuctieatoat com

Troo houses many of the ‘tree howsas” Estad In the UK are really housas
it on rased platiorms of varying heights. For irspiration try-
www.axplorowestswoden comareohousa-getiwarg

For 2 simplo design or 1or MOMe Lpmarket ACoommodasion:
www.smsthandmily. co.ule'child- friendy-halaistrochotal or

WWW DO Zs33I0Rdas Pk COmAO NGO Ommo onlrog-houses/

Othar ideas: www.coolcamping comicampsiasigamping

or www.gogiamping.not

Nota Al aitornative accommodation must meet Hoalth and Safaty Standards and
may roquire pianning permission. Contact your local counc for more Information.

Oak Tree Inn
Bslmzha, Losch Lomond G563 QUG

Tiip Advisor Scom: Hall of Fame [awerded
oertificate of exczience for f
oormecUthe years.
Arcommodaiion Typa: BEE

Overviow: This family nun business bagan
a5 .2 masns of employing young poopls i
the ams, It has expendod so It now ofiors
ELLE accommodation, 3 restauran, bar,

village shop, coffes shop and ios CPasm

pariour and micro -browery. In 2095 twes
named Sootiand’s Bt Indopondant Fuly
attha SLTH awands. Tha acoommodation

15 In tha Inn isaif and in coltages narty

L8010 165 jlor e Tamily suild) and e
ar ‘pods” == wall at 300 . Food

Wiy bs It spectall It's location next o
the Wit Highiand Wy ermures planty
of ousioma s, but s has also diecled
what it offars and how E i ofloned. |

specialises In offaring & variaty of famly
frigndly good valua accommodation ard

food o long distence walkeors, genaral

Balmaha from a ransit sha o an achuml
asnation irvoiving the community s
wail 2% tha oihor businowsos. [t Iketraios:
tha impact small businessos £zn Fows on
an anea and how they m@n ba a ral kem
for dhanga.

Koy mossages? Start smail, but think big.




FOLLAT's Role in Sense of Place
Marketing

Through these seminars and factsheets,
we were helping businesses connect
with the area, giving them information
and helping them to raise the visitor
experience through knowledge and
emotion.

Effectively, we were encouraging them
to promote and protect the local place.

Friends
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FOLLAT's Role in Sense of Place
Marketing

Facetime and contact with tourism businesses
One on one meetings, partner meetings, good communication

Evaluate success through the involvement of local businesses in protecting and promoting the
national park (joining the visitor giving scheme, marketing material, projects they have initiated,
etc)

A big lesson learned is to portray an honest sense of place when marketing. Deliver the full
benefit of visiting, but make it honest so that expectations are met. Encourage businesses to
promote and celebrate their local special qualities and encourage their visitors to discover them
as well.

amf,ionds
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Businesses benefit

Offering a variety of experiences that will give them an advantage

Inspiring connection between visitors and the destination, helping to create more
rich experiences and repeat customers

Engaging with consumer trends benefits business (e.g. authentic, real, in-depth)
Creates a more honest experience for visitors, setting appropriate expectations
Helps businesses and visitors alike develop appreciation in protecting the destination

@l f-y
= //ends
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Top 10 ways to capitalise on the
special qualities on your doorstep

1. Stories and story-telling

2. Know your area and local activities
on offer

3. Encourage your guests to try new
experiences

4. Invite your visitors to breathe the
air, look at the stars, smell the
flowers and feel the breeze

5. Encourage emotional connection
with landscapes




Top 10 ways to capitalise on the
special qualities on your doorstep

6. Promote seasonal events and
highlight activities that take place
on specific dates

7. Enhance your marketing material
8. Consider health and well-being

9. Contribute to the organisations
that support the activities in the
National Park, e.g. Friends of OUR
Park

10. Conserve your Park, yet enjoy




Summary

e Sense of place is complex!

* Can be used through marketing to create and
mold a destination’s brand/image

* Sense of place includes all elements of culture
and nature in a destination




Thank you. Any Questions?




